For Immediate Release: Antiques Roadshow is coming to Vermont
Time to rummage through your attic! This will be the first time the PBS show has come to Vermont.
Hit PBS Series’ 2022 production tour make a stop at Shelburne Museum July 12 while filming its 27th season

Colchester, Vt., Jan. 24, 2022—ANTIQUES ROADSHOW will make its first visit to Vermont at the
Shelburne Museum on Tuesday, July 12, 2022 for an all-day appraisal event as part of the series’ 27th
production tour.
“We’re thrilled to be part of Antiques Roadshow 2022 and the show’s first visit to Vermont. This is an
amazing opportunity to spotlight our unique history, art and culture," said Scott Finn, president & CEO of
VPR & Vermont PBS. "Antiques Roadshow is one of our most popular shows, and folks around the region
will be eager to be a part of it! We're especially pleased to host this with the Shelburne Museum, a unique
and beautiful setting for the show."
This summer PBS’s most-watched ongoing series will visit five cities this summer with stops in
Nashville,Tn.; Boise, Id.; Santa Fe, Nm.; and Woodside, Calif. in addition to Shelburne.
With a focus on health and safety, all production events for ANTIQUES ROADSHOW’s 27th season will
follow ANTIQUES ROADSHOW’s COVID-19 policies. Most appraisals and filming will take place
outdoors.
At each appraisal event guests will receive free verbal evaluations of their antiques and collectibles from
experts from the country’s leading auction houses and independent dealers. Each ticketed guest is invited
to bring two items for appraisal.
“I can’t wait to resume our familiar appraisal-event production format this year and am most excited to
interact with our fans on-set,” said executive producer Marsha Bemko. “The magic of a ROADSHOW
event is the serendipitous moments captured by our cameras, and we’re ready to discover Vermont’s
treasures during our day at Shelburne Museum!”
Admission to ANTIQUES ROADSHOW is free, but tickets are required and must be obtained in advance.
Fans can enter for a chance to win one pair of free tickets per household at pbs.org/roadshowtickets. The
deadline for entries is Monday, March 21, 2022.
From each of the 2022 events, three episodes of ROADSHOW per city will be created for inclusion in the
19-time Emmy® Award nominated production’s 27th broadcast season, to air in 2023.

About ANTIQUES ROADSHOW
Part adventure, part history lesson, part treasure hunt, 19-time Emmy® Award nominated ANTIQUES
ROADSHOW begins its 26th broadcast season in 2022 and is the highest-rated ongoing primetime PBS
series. The series is produced by GBH for PBS under license from the BBC. The executive producer is
Marsha Bemko. ANTIQUES ROADSHOW is sponsored by Ancestry and American Cruise Lines.
Additional funding is provided by public television viewers. ANTIQUES ROADSHOW press materials,
including streaming video and downloadable photos, are available at pbs.org/pressroom. For more
ANTIQUES ROADSHOW — including streaming episodes, searchable archive, web-exclusive video, indepth articles, owner interviews and more — visit pbs.org/antiques. You can also find ROADSHOW on
Facebook, Twitter, YouTube, Instagram, and TikTok.
About VPR & Vermont PBS
VPR & Vermont PBS merged in July 2021 to become Vermont’s unified public media organization,
serving the community with trusted journalism, quality entertainment, and rich educational programming
that is accessible and inclusive to all. Its statewide radio and TV networks reach all of Vermont, as well as
parts of New Hampshire, New York, Massachusetts and Quebec, Canada. More information about
programs, stations and services are available at VPR.org and vermontpbs.org.
About GBH
GBH is the leading multi platform creator for public media in America. As the largest producer of content
for PBS and partner to NPR and PRX, GBH delivers compelling experiences, stories and information to
audiences wherever they are. GBH produces digital and broadcast programming that engages,
illuminates and inspires, through drama and science, history, arts, culture and journalism. It is the creator
of such signature programs as MASTERPIECE, ANTIQUES ROADSHOW, FRONTLINE, NOVA,
AMERICAN EXPERIENCE, Arthur and Molly of Denali, as well as WORLD Channel and a catalog of
streaming series, podcasts and on- demand video. Find more information at wgbh.org.
About PBS
PBS, with more than 330 member stations, offers all Americans the opportunity to explore new ideas and
new worlds through television and digital content. Each month, PBS reaches over 120 million people
through television and 26 million people online, inviting them to experience the worlds of science, history,
nature and public affairs; to hear diverse viewpoints; and to take front row seats to world class drama and
performances. PBS’s broad array of programs has been consistently honored by the industry’s most
coveted award competitions. More information about PBS is available at www.pbs.org, one of the leading
dot-org websites on the internet, or by following PBS on Twitter, Facebook or through our apps for mobile
and connected devices. Specific program information and updates for press are available at
pbs.org/pressroom or by following PBS Communications on Twitter.
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